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Examining a brief  web-based 

information intervention for 

children who have been through 

an earthquake
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High need for psychological support

Lots of  resources for parents to access

Nothing for children and young people themselves 
to use

Nothing for families so that they can work together

WHY ANOTHER RESOURCE?  

Cox, Catherine M., Kenardy, Justin A. and Hendrikz, Joan K. (2010) A 

randomized controlled trial of  a web-based early intervention for children and 

their parents following unintentional injury. Journal of  Pediatric Psychology, 35 6: 581-

592.



3

Adapting written content of  the 
Australian website

Building an interactive website with 
appealing and appropriate graphics 

Consulting with core team and cultural 
advisors

Literacy review

Pilot-testing with Christchurch school 
children and hospital inpatients

THE PROCESS

www.jojosplace.org

(international vs NZ versions)

http://www.jojosplace.org


4



5

Trauma
Focused CBT

BRAVE

Trauma Teacher Training

Earthquake Primary Care 
Liaison Team

JoJo’s Place Resources for Parents

WHERE DOES JOJO’S PLACE FIT 

IN?

Community

Primary care

Child and Family 
Specialist services
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SITE VISITS (FIRST 3 MONTHS)
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11,451 visits (25% repeat visits)

58% of  traffic to children’s site

Average time spent: 1 minutes 58 sec 

But some people were very engaged by the site

approx. 10% visits lasted more than 3 minutes

5%  lasted more than 10 min & 1% lasted more than 30 

min

2.5% people visited more than 8 times

Since July 2011 until today approximately 200 visits per month

IN THE FIRST 3 MONTHS
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We’ve reached our target audience: 9,839 visits from 

New Zealand 

514 from United States, 418 from Australia, 200 from United 

Kingdom, 480 from a range of  other countries

The power of  social media

1,483 visits via Facebook, 1,079 visits via Trademe, and 

hundreds from Government websites, blogs etc.

WHO VISITS?

We set out to evaluate the site

Pragmatic

Very brief

Anonymous online survey

“Help us improve JoJo’s Place!”

EVALUATION
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But…

In one year – 8 responses

Too late?

Inconvenient?

Brief  visits?

Post-earthquake environment?

EVALUATION

Websites like JoJo’s Place have a role in the tiered
psychological response to stressful events 

People are willing to assist – so it can’t hurt to ask

Online analytics can be very useful

The internet and social media can be an effective means of  
disseminating public health resources

Real life evaluation can be very challenging

KEY LEARNINGS
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k.stasiak@auckland.ac.nz


