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APPLICATION FUNCTIONALITY

DAILY RECORDS
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FULLY CUSTOMISABLE



APPLICATION FUNCTIONALITY 

CHARTS TO VISUALISE PROGRESS
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DETAILED REPORTS
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DATA FILTERING
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OTHER VERSIONS



OTHER APPLICATIONS

CLINICIAN DASHBOARD



OTHER APPLICATIONS

CBT PAD
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Primary Diagnosis (or use):
Depression 35% 
Bipolar Disorder 29%
Self-Help / Self Improvement 21%
Anxiety Disorder 5%
 
Primary Health Professional:
Psychiatrist 35%
Family Doctor 35%
Psychologist / therapist 16%
Other Mental Health Professional 6%

Primary Treatment:
Medication 58%
Cognitive Behavioral Therapy 15%
Other Therapy 11%

Sample of 740 users

OPTIMISM APPS

APPLICATION USE

Countries:
USA 60%
Europe 11%
UK 10%
Australia 8%
Canada 6%
Other 5%

Trials (Web/Mac/Win): 85-90,000
Licenses (Web/Mac/Win): 5,000

3 month sales:! Website!      + Apps
Web 43% 10%
Mac 32% 38%
Windows 25% 6%
iPhone  46%

Single user license:
Web / Mac / Win US $40
iPhone US   $6
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I can be proactive, not just a passive recipient of treatment

Must be easy to understand

Must be useful 

Natural feedback loop means itʼs about self-education and 
improvement self-understanding

“This is exactly what I needed to finally start keeping track of my mood 
swings, and of what I do that encourages the ups (and the downs). 

I love how simple it is to use.”

Liz, 5 Jan 2010

CONSUMER PERSPECTIVE

A SIMPLE TOOL FOR BEING PROACTIVE
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Over 3,000 wellness strategies

Small number of repeated items 

Long-tail of individual specific items

Big group of individuals, not a big homogeneous group

“I am really enjoying this program. Just keeping track of my strategies, 
triggers, and symptoms alone is an intervention in and of itself. The best 
part of the program for me and why I am recommending it so highly to 
my clients, however, is the ability to customize each category.”

Suzanne Lawrimore, Psychotherapist
22 Mar 2011  

CONSUMER PERSPECTIVE

REQUIRES FLEXIBILITY
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Over 3,000 wellness strategies

Small number of repeated items 

Long-tail of individual specific items

Big group of individuals, not a big homogeneous group

Wellness Strategies from the database:

“Turn on my pacemaker”

“Make myself look hot”  

CONSUMER PERSPECTIVE

REQUIRES FLEXIBILITY
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Cater to how I work, not how you work

Online is much more than just the web 

Expectations are increasing rapidly

“My current system:
1. find any scrap of paper
2. use a crayon, magic marker, lipstick, pen, pencil - anything that writes
3. scribble illegibly on piece of paper
4. lose piece of paper

This system sounds SO much better. Easy. Portable. Organized. You 
can't lose it. Can't wait to show it to my new therapist and share the 
reports with her.”

Deb, 9 Jul 2009

CONSUMER PERSPECTIVE

ENGAGEMENT
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Someone who is going through the same thing

Can start without a referral 

Not the feel of a medical intervention

“Iʼm so pleased you have bipolar!”
Sandra, 3 Oct 2010

The fact that you're not a [mental health] professional once more is a 
proof of the power of self-empowerment and that renewal in 
psychiatry often comes from the client.

Marius Reijnen, Psychiatric Nurse, GGzE
25 Nov 2010

CONSUMER PERSPECTIVE 

DESIGNED BY A CONSUMER
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People want to contribute to their own treatment

Collaborative approach

Detailed history helps with memory recall

I can't wait to share this with my psychiatrist and therapist, they are 
going to be thrilled with the idea and it will make a big difference in how 
we communicate.

Ed, 5 Jul 2008

CONSUMER PERSPECTIVE 

THERAPEUTIC ALLIANCE
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CONSUMER DRIVEN

RESEARCH

Collaborating in research conducted by Professor Daniel 
Lieberman MD, George Washington University

“An open-label, single arm study to evaluate the effect of an 
automated mood charting program on the therapeutic 
alliance.”

Working Alliance Inventory at 0, 3 & 6 months. Assess change 
in therapeutic alliance with prescribing clinician who is not 
providing psychotherapy. 

A client initiative that doesnʼt rely on clinician resources. 
Consumer-driven intervention.
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Optimism as a research tool

Websites using point in time patient reported data 
e.g.Patients Like Me, Cure Together

Can crowd-sourced studies point to clinical research 
needs?

Correlation analysis with data from Optimism users who 
opt-in 

CONSUMER DRIVEN

RESEARCH
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People who are engaged

Actively seeking to improve their health

Collaborating with their health professionals, not passively 
receiving treatment

Keen to contribute to the body of knowledge for the 
benefit of others

OPTIMISM APPS

CONCLUSION
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